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The Backdrop
Increasingly more construction businesses are using social media to promote their businesses. 
This has risen from 65% in 2013 to 90% in 2017 according to Construction Media Index.

Facebook is the leading social network with over 42 million users in the UK. Facebook accounts 
for one in every six minutes spent online and one in every five minutes spent on mobile. So it’s 
essential to promote your business using social media.

Your prospective customers will often check for an online presence to verify that you are real 
before they employ you to undertake their project.

As you can see Social Media is an invaluable and inevitable tool for the modern builders which 
you need to master. 

Benefits of Social Media 
There are a number of benefits to using social media for your business: 

Increase website traffic
Posting on social media is a key way to drive traffic to your website which in turn will increase 
contact from potential customers. 

Generate leads
Social media provides a way for potential customers to express interest in your business and 
products in an easy and non-committal way. 

Boost Sales
Your social accounts can be a critical part of the process in which a new contact becomes 
a customer.  Indeed, as social media usage continues to grow it will be become increasingly 
important to make sure you are represented online.

Social Media Channels
There are three main channels to consider for your Building Company which are all slightly 
different in helping you to approach your customers. Facebook, Twitter & Linked In. There 
are a number of other platforms that are available such as Instagram, Pinterest, Youtube & 
Snapchat but for the purpose of this guide we are focusing on the three channels we think will 
be of most benefit to your building company.



Facebook  
As we mentioned earlier, Facebook is the leading social network with over 42 million users 
in the UK. Facebook accounts for one in every six minutes spent online and one in every five 
minutes spent on mobile. 

As such this platform is platform is the best to reach homeowners or self-builders.

The key to using Facebook as a sales tool is promptly responding to customer questions. 
Facebook will show the world how quickly you reply to questions – so use this platform if 
you’re prepared to keep an eye on it. 

A good Facebook page can even be used in place of a website as a more cost-effective 
solution.

And then there’s advertising on Facebook which is a whole other guide…

See how to set up your Facebook Business Page:

https://www.facebook.com/business/learn/set-up-facebook-page  

https://www.facebook.com/business/learn/set-up-facebook-page


Twitter 
Twitter is the go-to platform for industry conversation. It’s ideal for sharing short, snappy 
‘tweets’ which are essentially a short post. 

 It can help you to communicate and engage with your customers and attract new ones. You 
can also comment on other people’s tweets, retweet (share) interesting news and advice, and 
so on. 

See how to set up your Twitter Profile:

https://business.twitter.com/en/basics/create-a-twitter-business-profile.html 

https://business.twitter.com/en/basics/create-a-twitter-business-profile.html 


Linked In 
LinkedIn is sometimes called ‘Facebook for Professionals’. This platform will be most useful 
to companies who are targeting the commercial side of the market. It will allow you to find 
key decision makers in companies before approaching. It will also allow you to share relevant 
content which will show you as a ‘thought-leader’ in your industry (i.e. someone who is 
knowledgeable). 

A few months back we used Linkedin and the topical story of Carillion to make our point about  
the importance of profit margins.

See how to set up your Linked In Company Page:

https://business.linkedin.com/marketing-solutions/company-pages

https://business.linkedin.com/marketing-solutions/company


Types of Content to Produce
1. Before and after photos
2. Testimonials from happy customers
3. Company Updates – new staff, purchased a big ticket item for the business i.e. truck,    
tools, etc), completion of a big job, attending an event , sponsoring a team/event/charity 
4. News/media coverage
5. Industry news/predictions – legislation , laws and international agreements affecting the 
industry
6. Random things company personnel enjoy – funny videos relating to the industry or 
other relevant viral content 

Case Study: Bradley Goodridge, 
Bradley Building Services
They say seeing is believing, so we thought we’d show you an example of a HBXL Customer 
who is doing a good job with Social Media.

Bradley and his father Colin run an extension, loft conversion & refurb business in London. 
They have been using Facebook to grow their business in their local area and to drive 
additional traffic to their website for quote requests from prospective customers.     

They’ve been doing well so far...! They have grown their following expotentially in the last two 
years with nearly 500 page likes in that time.  

If you’d like to see their live page click here.

https://www.facebook.com/bradeybuildingservices/
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Recommended Resources
Below you’ll find a list of recommended resources that you will find helpful in generating 
content for your social media pages.

Canva
Canva is a graphic-design tool website which uses a drag-and-drop format and provides access 
to over a million photographs, graphics, and fonts. You can use it on your computer, mobile or 
tablet. You can then use these graphics within your social media posts. 
https://www.canva.com/ 

Pixabay
Pixabay is a fantastic website for sourcing free images and videos which you don’t have to 
attribute to the designer.  
https://pixabay.com/en/ 

Unsplash
This is another great website for sourcing free images and photos which you don’t have to 
attribute to the originator.
https://unsplash.com/ 

Hootsuite
Hootsuite is a fantastic website for managing your social media. It allows you to share posts 
across multiple platforms as well as schedule posts for the future so you can ensure that you 
stay on top of your posts.
https://hootsuite.com/en-gb/ 

Facebook Blueprint 
Facebook Blueprint is a great learning tool for getting to grips with your Facebook Business 
Page. 
https://www.facebook.com/blueprint

https://www.canva.com
https://pixabay.com/en
https://unsplash.com
https://hootsuite.com/en
https://www.facebook.com/blueprint


Why not try out a Social Media 
e-learning course?
This guide is only the tip of the iceberg for social media for builders. With our partners 
Videotile we offer some online e-learning courses which will help you master your social media 
skills.

You can trial the first module of each of the following courses before purchasing:

Social Media for Business - £149
Facebook for Business - £90
Twitter for Business - £90
LinkedIn for Business - £90

Want more help with your 
marketing?
If you’d like more advice on marketing your construction business why not arrange for 
a consultation with our partners Contractors Marketing Services who can help you with 
marketing your business more effectively. 

With over four decades in the construction industry they have seen it all when it comes to 
marketing. From people who have done well with no website at all to companies who are 
so wrapped up in overly complicated marketing plans that are just not fit for purpose. They 
know construction so they can help – whether you are just starting up, in need of a refresh or 
looking to take a step up.

Marketing Consultancy – a member of their  senior team to help you review and develop a 
marketing strategy for your business
Websites – whether you need a new site or a revamp they can help with advice, design and 
development
Mailing Campaigns – a cost-effective way to reach potential clients, especially if your target 
market is home owners or private developers
Copy Writing
Brochures / Literature
Client Surveys

http://www.videotilehost.co.uk/hs/hbxl/purchaseCourse.php
https://hbxl.co.uk/partner-programme/contractors-marketing-services-marketing-for-construction-companies/



